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Projects in Entrepreneurship Inna Alexeeva na temy «Digitalization through ICT Innovation:
Analysis of the Impact of Factors on R&D Investment Decisions of Technological Companies».
Hocnigauipki iHTepecu Inna Alexeeva 30cepenkeHi Ha MapKETUHTY, TIANPUEMHHUITBI, YIIPaBIiHHI
JTOCITIDKEHHAMH Ta PO3poOKaMu, OCBITHIX 1HHOBarisX. Inna Alexeeva mae omyOiikoBaHi CTarTi Ta
PO3AUIM KHUT Y BU3HAHUX MIKHAPOJIHUX BUJAHHSX, 3HAYHY KUIBKICTH JONOB1IEH Ha MIKHAPOIHUX
KOHIpecax, a TaKOX IIECTUPIYHY aKpeAUTallilo Ui MPOBEAEHHs JociikeHb. Kpim Toro, npoinuia
nociHuIbKe cTaxxkyBaHHsa B Academia de Studii Economice din Moldova ASEM (Monposa), 6pana
y4acTh y MporpaMi BUKJIaAanbkoi MooubHOCTI Erasmus+ y Saxion, School of Applied Psychology
HRM (AMA) B Hinepnannax, y KUTbKOX MIXKHAPOIHUX JIOCIiTHUIIBKUX IIPOEKTaX 3a KOHKYPCOM, IO
¢dinancyrorbes yepes FP7-NMP Tta Erasmus+, HamioHaJbHHUX Ta perioHaJIbHUX Iporpamax. Inna
Alexeeva mMae TOTY)XHUH TTPOQECIMHUA TPAKTUIHUN JOCBIJ Y PI3HUX CEKTOpax €KOHOMIKH, SKUI
BKJIIOYA€ poOOTY y MDKHAPOAHOMY BiIJILIL, MIAPO3iIaxX PO3BUTKY Oi3HECY Ta MapKEHTY.

J1o JeKMii JoydnIIncs: HayKOBO-TIEIaroTivHi MpaIliBHUKHU Ta 3100yBavi BUIO1 OCBiTH cTyneHss PhD
cneniagbHOCTeH «MenemkmenT» Ta «llyOniune ynpasninHs Ta agminicTpyBaHHs» Llentpy. Ilicns
OHJIaMH-JIeK1Ii OyJI0 OpraHi30BaHO CECiI0 3aMUTaHb 1 BIAMOBIACH 31 CIIKEpOM, B SIKii B3sUIM y4acTh
n.e.H., mpodecop Ipuna ['ybapesa, k.e.H., morient Omnbra Ilonskosa, K.e.H., CT. JOCTiTHUK BikTopis
InukoBa. bynmu 0OroBOpeHi MUTaHHS, IO CTOCYIOTHCS BUKOPHUCTAHHS aKTyaJdbHOI CTATHCTUYHOI
iHdopmariii g Yac TPOBEAEHHS JTOCHTI/DKEHb Ta OCOOJMBOCTI MOOYIOBU TMPEACTABICHUX B
Marepiangax JeKIii MOJCIIeH.

Jsixyemo Inna Alexeeva 3a 11ikaBy TpyHTOBHY JIEKIIiIO Ta OIIMPEHHS PE3YJIbTATIB 10CIHIHKEHb.

Bineo3zamnuc nekiii 3HaXOAUTHCS y BIAKPUTOMY J0CTyIm Ha Youtube kanani LleHTpy:
https://www.youtube.com/watch?v=00WjK1FQIB4&t=475s

o —_—_—

ré cn
RUB Covens Y MWiora iy
Q Nataliia Trushkina

Digitalization through
ICT Innovation:

Analysis of the Impact of Factors on 4 Olena Reshetnyak

R&D Investment Decisions of
Technological Companies |

Bonoaummp My...  Alexander Yere...

[



https://www.youtube.com/watch?v=o0WjK1FQIB4&t=475s

Yuscrmnion (14) (]

Nataliia Trushkina

1. Digitalization and Technol

1. Digitalization and Technology

R&D and ICT firms

+ Rep a large proportion of all made by ICT
companies (Aoun and Hwang, 2008).
Tech companies are expected to invest significantly in R&D
since the ICT industry is considered among the most
competitive.

R&D is positively related to capitalization and economic
performance (Postula and Chmielewski, 2019).

Companies that invest previously in R&D are shown with
increased profit (Shen et al,, 2017).
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3. Methodology and Variables
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Univariate model estimated by generalized least squares

The model used for the data analysis is a linear regression

model defined by the following equation: -
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5. Discussion and conclusions
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Profitability is another financing option for innovation
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